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Package supplier, Restaurant and Delivery are important & : )
touchpoints of concern when choosing an external package =~ N g \ 'MW &
supplier. Front desk also have a major role in making sure " B 3 g B
packaging suppliers are updated on what the restaurants needs. i ’ i
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Package development is an important aspect of the service, wit|
ai

a certain focus on reliability it can become one of the key value ) y k’{ 4

constellations when focussing on packaging. An example could be o S ;
that one packaging becomes preferrable among customers than ! 2 ST

other packagings. 4 ’ / ~ :
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